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UNIVERSITY OF MUMBAI , MUMBAI
Masters in Management Studies - Semester I (CBGS)
with effect from Academic Year 2016-17

CORE
Teaching Hours Assessment Pattern
S No. of No. of Qheiecion Duration
No. Subject Sessions | Sessions of | Continuous End Total of No of
of 90 90 minutes | Assessment iy Marks | Theory | Credits
A Examination
minutes | per week Paper
1 |Perspective Management 27 2 40 IA 60 TA 100 3hr 4
2 |Financial Accounting 27 2 40 TA 60 IA 100 3hr 4
3 |Business Statistics 27 2 40 1A 60 TA 100 3hr 4
4 |Operations Management 27 2 40 TA 60 TA 100 3hr 4
5 |Managerial Economics 27 2 40 IA 60 1A 100 3hr 4
3 ELECTIVES OUT OF 10
1 |Effective and Management Communication 2 2 40 TA 60 TA 100 3hr 4
2 |Business Ethics 27 2 40 TA 60 TA 100 3hr 4
3 |Ecommerce 27 2 40 1A 60 TA 100 3hr 4
4 |Organizational Behaviour 27 2 40 1A 60 TIA 100 3hr 4
5 Introduction to Creativity and Innovation 7 ) 40 1A 60 TA 100 hr 4
Management
6 |Foreign Language (Other than English) 27 2 40 1A 60 IA 100 3hr 4
7 |Negotiation and Selling Skills 27 2 40 IA 60 IA 100 3hr 4
g IT Skills for Management and Technology 7 ) 40 1A 60 TA 100 Ihr 4
Platform
9 |Information Technology for Management 27 2 40 TA 60 IA 100 3hr 4
10 |Personal Grooming / Personal Effectiveness 21 2 40 1A 60 TA 100 3hr 4
Total No of Credits 32
UA: University Assessment TA: Internal Assessment For Sheila Rzh
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Proposed Revision for MMS Syllabus wef AY 2016-17 (Batch 2016-18)

Semester |
ok Core oI Electives (Any 3)
No. No. Y
1 |Perspective Management 1 |Effective and Management Communication
2 |Financial Accounting 2 |Business Ethics
3 |Business Statistics 3 |Ecommerce
4 |Operations Management 4 |Organizational Behaviour
Introduction to Creativity and Innovation
5 |Managerial Economics S ’ e Wity S .
Management
Foreign Language (Other than English)
7 |Negotiation and Selling Skills
8 IT Skills for Management and Technology
Platform
9 |Information Technology for Management
10 |Personal Grooming / Personal Effectiveness
Note:

All subjects / papers for Semester | will be internally assessed by the institute. The Criteria
for the same is given below

a)  Attendance and Class Room Participation 10 Marks
b) Minimum 3 criteria to be picked up from the below given list
Mid term Test (Min 1)
Group Presentations
Role Plays
Case Studies
Assignments
Projects
Quizes

Institute will have the discretion to select minimum 3 (three) subjects or more from given
list of 10 subjects. Total 32 credits has to be obtained.

Any new elective proposed to be introduced by the Institute, apart from electives listed in
the new syllabus, need to take prior approval from Board of Management Studies of the

3 University in writing outlining the details of the course with learning objectives, learning
outcomes, detailed syllabus, teaching learning plan and course evaluation procedures
atelast 6 months in advance before the commencement of the semester.

For Sheila Raheja Schodi of

Ioniall = Manage

MUMBAI - 51

Director



UNIVERSITY CF MUMEAIL

P LI 1 050 of 240006017
CLRCULAR:-

Ao reference da bovked i the Sylladn rels) nE fo-dhe Hachetor of Minazemen
Sudses (B.M.B) degree: programinie vidy this oifice Gireulbar No. LGy |44 ol |
doted 14™ June, 2071 the Primcipads of affilimed Collenes in Comenerce are hertiy
informed ti the SRR i e DR M e ety Dieded oo 24 Juge,

ﬂ’hﬂ iy e, 4,80 and that in oecordunce erawith, |I|.:mm;— fieg

AChaice Bosed Crodit System fon (555 5 ) it - Cowrse St (880, T W1y
Whish'in nvailabbe on the §3skvemeris e it el s it e dilsiie Has’
e hrovugiin i Goice with effiec from the somdemic year2in. 3

- e | T o
MLUBBAL — 400 532 (e AL Kohan
Otober, 2010 REGISTRAN

Vhe Principnts of nfilinted Cellepes in Commerce and the Fieads o

e opa el [RELrlion crnceeness

AL LRI S i

Mo LGS ed 0 of 201617 ML RATE A -0 533 T Ociober, 2014

Lopy forwnrdisl with compliments for infammation -

1) The Dean, Fueilty of Commerce
20 The Director, Board of | allege and Univemity Devalopment
Vi The Comroller of Exmminstions,
4} The Professor=cum--Pirector, Tnsttie o Disiamce shd
Clpenn Lenrniang | ITHA.
3) The Co-Chclinator, Uiniversity Compisterizsian [ emire
A
L 30 A K i
LEGAIS PR AN

Board of Studies-in-Business Management, University of Mumbail |

Fer Sheila Raheja School of Business




AC 24-06-2016
Item No. 4.80

/ Aniversity of Hlumbai \

Bachelor of Management Studies
(BMS) Programme
Three Year Integrated Programme-
Six Semesters
Course Structure

Under Choice Based Credit System

To be implemented from Academic Year- 2016-2017
Progressively

Board of Studies-in-Business Management, University of Mumbai

Board of Studies-in-Business Management, University of Mumbai2 | /




/ Aniversity of Flumbai \

Revised Syllabus
and
Question Paper Pattern
of Courses
of
Bachelor of Management
Studies(BMS) Programme
First Year
Semester 1 and |l

Under Choice Based Credit, Grading and
Semester System

(To be implemented from Academic Year- 2016-2017)

Board of Studies-in-Business Management, University of Mumbai

Board of Studies-in-Business Management, University of Mumbail |
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Bachelor of Management Studies (BMS) Programme

Under Choice Based Credit, Grading and Semester System

Course Structure

l

FYBMS

|

(To be implemented from Academie Year- 2015-201 7]

. of . : =
Pl Semester | Credits et Semester I | Credits
Courses Courses |
1 Elective Courses (EC) 1 Elective Courses (EC)
1| Introduction to Financial 03 1 | Principles of Marl‘-;eling 03
Accounts
2 | Business Law 03 2 | Industrial Law a3
3 | Business Statistics 03 3 | Business Mathematics 03
2 Ability Enhancement Courses (AEC) 2 Ability Enhancement Courses [AEC)
24 Ability Enhancement Compulsory - Ability Enhancement Compulsary
Course (AECC) | Course (AECC)
4 | Business Communication - | 03 4 | Business Communication -1l 03
2B *Skill Enhancement Courses {SEC) 2B **5kill Enhancement Courses [SEC)
5 | Any one course from the 02 5 | Any one course from the | oz
following list of courses | following list of the courses
3 Core Courses (CC) 3 Core Courses (CC)
& | Foundation of Human Skills | 03 6 | Business Environment 03
7 | Business Econormics-1 03 7 | Principles of Management 03
Total Credits | 20 Total Credits 20

*List of Skill Enhancement Courses {SEC)

for Semester I {Any Cne)

**List of Skill Enhancement Courses (SEC)
for Semester Il {Any One|

Foundation Course - |

Foundation Course- ||

Foundation Coursein NS5 -1

Lkd | Pl |

Foundation Coursein N55- (|

Foundation Course in NCC-|

4 | Foundation Course inPhysical Education - |

i | L | Ba || e

Foundation Courge in NCC- |

Foundation Course inPhysical Education -

Note: Course selected in Semester { will continue in Semester Il

Board of Studies-in-Business Management, University of Mumbaiz |
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Revised Syllabus
and
Question Paper Pattern
of Courses
of
Bachelor of Management Studies
(BMS) Programme
Second Year
Semester Ill and IV

Under Choice Based Credit, Grading and
Semester System

(To be implemented from Academic Year- 2017-2018)
Board of Studies-in-Business Management, University of Mumbai
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Bachelor of Management Studies (BMS) Programme
Under Choice Based Credit, Grading and Semester System

{ Course Structure )

| SYBMS

)

(To be implemented from Academic Year- 2017-2018)

No. of Semester 1l Credits Mo, of Semester IV Credits
Courses Courses
s Elective Courses [EC) Elective Courses (EC)
1 &2 | *Amy one group of coursas 06 1B 2| ** Any one group of courses 06
fromi the following list of the fram the following list of the
caurses COUrses
2 Ability Enhancement Courses (AEC) Ability Enhancement Courses {AEC]
24 Ability Enhancement Compulsory 24 Ability Emhancement Compulsory
Courses (AECC) Courses [AECC)
3 | Information Technology in 03 3 | Information Technelogy in 03
Business Management - | Business Management-ll
2B | Skill Enhancement Courses [SEC) Skill Enhancement Courses (SEC)
Foundation Course — (Il | 1ird 4 | Foundation course-IV 02
3 Core Courses (CC) Core Courses [CC)
5 | Business Planning & 03 5 | Business Economics-ll 03
Entrepreneurial Management o
& | Accounting for Managerial 03 6 | Business Research Methods 03
Decisions
7 | Strategic Management 03 7 | Production & Total Quality 03
Management
Total Credits 20 Total Credits 20

*List of Skl Enhancement Courses [SEC)

**List of Skill Enhancemeént Courses [SEC)

for Semester Il (Any One) for Semester I (Any One)
1 | Foundation Course (Environmental 1 | Foundation Course (Ethics & Governance |-
Management) - 11| IV
2 | Foundation Course-Contemparary |ssues-lll | 2 | Foundation Course-Contempaorary lssues-iy
3 | Foundation Course in NS5 -1 3 | Foundation Course in M55 -1V
4 | Foundation Course in MCC - I 4 | Foundation Course in NCC -1V
% | Foundation Course in Physical Education- Il | 5 | Foundation Course in Physical Education- IV

MNote: Course selected In Semester | will continue In Semester I & IV

o Sreiis Rahejs School of Business
Management & Research
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*1 {st of group of Elective Courses{EC)
Jor Semester il {Any twa)

** ) ist of group of Elective Courses(EC]
for Semester IV (Any two)

Group A: Finance Electives (Any Two Courses)

Basics af Financial Services

1 | Financial Institutions & Markets

Intraoduction to Cost Accounting

2 | Auditing

Equity & Debt Market

3 | Strategic Cost Management

o | Lad | P

Corporate Finance

4 | Corporate Bestructuring

Group B:Marketing Electives fAny Two Courses)

i Consurmer Behawviour

1 | integrated Marketing Commiunication

Product Innowvations I":1anagl.=.' ment

2 | Rural Marketing

3 | Event Marketing

1
2
3 | Adwertising
4 | Social Marketing

4 | Tourism Marketing

Group C: Humon Resource

Efectives{Any Two Courses|

—1_ -Eecruirment & Salection

1 | Human Resource Plan n]_n_g-& Information
System

2 | Mothvation and Leadership

2 | Training & Development In HEM

Employees Relations & Welfare

3 | Change Management

4 | Organisation Behaviaur & HRM

4 | Conflict & Megotiation

Mote: Group Selected in Semester 1l will continue in Semester IV,

Foi Shella Ranejas" "’
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UNIVERSITY OF M1 MBAI
o, LGP ES of 1)%-19

CIRCULAR:-

Atiention of the Principals of the affiliatad Colleiges and Direitors e i
recognized Institutions in Commerce & Managerment Faculty 15 iovited 1 this
affice Circular No. UGI21 of 2016-17, duted 30° June, 2016 eelutiog: (o sy llabus
of Bachelor of Munagement Studies (B.M 5, ) degre course,

Therr uttention is also invited 1o University Clreular N UG/ 100 of 1014,
17 dated 25™ Dctober, 2016 for- FYBAMS. ( Sem. | & 1) snd Uiiversin.
Cireudar No, UG261 of 2017-18 dated 23" Ocwober: 2017 for 8.Y. HALS
(Sem. & IV) respectively.

They are hereby informed thay the reconmtendations made by the Bol
of Studies in Business Management at its meeting held on 28 Fobragry. 101 &

B vide item No. 4449 and thae in acourdance therewith, the SR

e

-\!-':il'-l."'l-"l.

MUMBAL - 400 032 (D Dinesh Kamble)
033 July, 2018 d HEAANTR AR

Ta

The Principals of the affilisted Colleges and Dirsctors of the e e
Institutions in Commerce & Manogement Facully, (Clreular No. UG 354 of 2077 14
dared 9" January, 2018,
AL ALAHOSNS2018

LR R e

N UG RT) A of 2018 MUMEBAL-400 032 b huly

Lapy torwarded with Compliments for information 1o:-
1} The Ve Dean, Faculty of Commerce & Management,
2) The Direcror, Boord of Examinations und Evalugtion
i) The Director, Board of Students Development,
41 The Protessor-oum-Director, Institute of Distance and Open Ledeiing (1101
1) The Co-Ordmator, Llnnversity Computerization Cemire,
pU L ey

—

rIHI' Phinesh Kamrhhei
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Mool & Resedren
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Revised Syllabus
and
Question Paper Pattern
of Courses
of
Bachelor of Management Studies
(BMS) Programme at

Third Year
Semester V and VI

Under Choice Based Credit, Grading and
Semester System

(To be implemented from Academic Year- 2018-2019)
Board of Studies-in-Business Management, University of Mumbai

Board of Studies-in-Business Management, University of Mumbai 1|
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Bachelor of Management Studies (BMS) Programme
Under Choice Based Credit, Grading and Semester System

l

TYBMS |

(To be implemented from Acodemic Year- 2018-2019)

Ng. of Semester V credits | Horof Semester VI Credits
Courses Courses
I Elective Courses (EC) 1 Elective Courses [EC)
1,2,3 & | *Any four courses from the 12 1,2,3 & | **Any four courses from the 12
4 | following list of the courses 4 | fallowing list of the courses
2 Core Course (CC) 2 Core Course {CC)
5 | Logistics & Supply Chain o4 & | Dperation Research 04
Ma Nageme 11 S (N (S R
3 Ability Enhancement Course 3 Ability Enhancement Course
(AEC) (AEC)
& | Corporate Communication & (1] B | Project Work 04
__| Public Relations
Total Credits 20 Total Credits 20

v Note: Project work is considered os o special course lnvalving application of knowledge In
solving anolysing/exploring o real life sitwation/ difficult problem. Project work would be of 04
credits, A project work may be undertaken in-ony orea of Elective Courses/ study aren selecied

*List of group of Elective Courses|EC)

#% 1ist of group of Elective Courses(EC)

for Semester V (Any Four] for Semester VI {Any Four)
Group A: Finance Electives
_1 | Investment Analysis& Portfolio Management | 1 | International Finance
2] _{Eglg]mcnduty & Derivatives Market 2 | Innovative Financial Services
i | Wealth Managn:mtnl 3 | Project Management
4 | Financial Accounting 4 | Scrateglc Financial Management
5 | Risk Management % | Financing Rural Development
B | Direct Taxes 6 | Indirect Taxes I
Group B:Maorketing Electives
1 | Bervices Marketing 1 | Brand Management -
2 | E-Commerce & Digital Marketing 2 | Retail Management
3 | Sales & Distribution Management 3 | International Marketing
4 | Customer Relationship Management 4 | Media Planning & Management
5 | Industrial Marketing _5 | Sports Marketing
6 | Strategic Marketing Management 6 | Marketing of Non Profit Organisation
Group C: Human Resource Electives
1 | Finance for HR Professionals & Compensation | 1 | HEM In Glokal Perspective
Management
2 | Strategic Human Resource Managsment & 2 | Organisationzl Development
HR Policies |
3 | Performance Management & Career Planning | 3 | HRM in Service Sector Management
4 | ingdustrial Relations 4 | Workforce Diversity
5 | Talent & Competency Management | 5 | Human Resource Accounting & Audit
4§ | Stress Management | & | Imdian Ethos in Management

Note! Group selected in Semester il will continue Fn Lemester V¥ &Semester VI

Board of Studles-in-Business Management, University of Mumbai

".=- -
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No, UGF Jdzol 201920

CIRCULAR:-

Attention of the Principals of the Afiliamed Callepes; the |Tewd [ niversin Depirtien)
and [rrcciors of the recopnized Instititions i Humumties Faculty is inviied 10 thiv offise Tl
No. 235 ol 2003, dated 16™ June. 2003 relatmy v Bachelor of Mags Media (BMM,) dedree voirmse

They are heveby informed (hat the recinendations made by the Ad-hee Boand

Srodies in Mass Media ar i ting held on 200 Apnl. 20]9 _
%dn item No, 4.200 wnd subseyueily aprroved b

thee Management Council at 115 meeting beid on 137 Septenvser. 2010 indide stem Mo 140 and g

acvordance therewith, in exercise of the pawers condemrea upon the Manapemeni Cownell
Secunng T34 3% iof the f'rTI:Ihi'.LTEbh!Fu Pubiic t'r,||-|.;._':-irri|.'-.|. At M (Man -act Wi Vi
amended Ondinanee 3205

_. i beten o g

{ Thes some s av uiluble o e | Iniversiny s websiie UL e 1)

'uLA.”/ ”
SMUMBAL - 400 032 i "-’imr\j‘l" Puted i

197 November, 2019 e REGISTRAR
To.

The Prucipals of the aifiliated Lislleges wd Direerors of the secogmied (nseiusion
Faculty of Humnnities. (Circulor No, UG 334 of “UTF-18 dated 9" Janmary, 2018, )

AL VLIS 2019

MLCAT4/13/09/2019

LR R

Mo, LG/ L2 A of 2019 MUMBATA00 (32 S November. 3016
Copy lorwarded with Compiiments For infonmation -

1) The l'e Bean, Faculty of Humanitics.

2) The Chuirman, Ad-hoe Board of Studies in Musis 8edin

1 The Direvtor, Board af Exsminstions and Evaleoton,

41 The Director, Beard of Sudems Developmen)

31 The Co-ordinator. Limiversity Computerization L enitpe.

h*l'"*..j-'-d
(D Vinod ™, Pal)

o Pv REGISTRAR
For Shella Rahefa Schoal of Qusiness
Managomeoat & Resaarch

Director



AC:

ltem Mo.

UNIVERSITY OF MUMBAI

Sr. No. Heading Particulars
y BA in Multimedia and Mass
l Title of the Course Communication {BAMMC)
Eligibility for N
& R 2 :
Admission e
3 Passing Marks 4%
4 Ordinances / o
Regulations ( if any)
5 No,of Years/ 03 vears & 06 semesters
Semesters
P.G. /MG Diploma / Certificate
] Level
{ Strike out which is not applicable)
Yearly / Semesierly
7 Pattern -
8 Status
CBCS ( Strike out which is not applicable)
9 To be implemented From Academic Yes W0120 W S
from Academic Year | Progressive manner.
April 26, 2019, Signature :
Name of BOS Chairpersony [ Dean :  Dr. Sunder Rajdeep
1
School of Business
- E.mngwmﬂl Research

4

Directd”



T TE

BA in Multimedia and Mass Communication (BAMMC) (Choice based) Semester - | & |1
revised Syllabus to be sanctioned & implemented from 2019-20,

10

1l

PROGRAM OUTCOME

The program considers media industries and their relationship to culture and society,
and the understanding of how communication works. The program emphasizes the
development of critical thinking professional writing skills and effective oral
communication,

The Communication and Media Studies major prepares students for a wide variety of
careers im business and Industry, advertising, public refadons and journatism, or
advanced study

This program will equip the learners with professional skills essentlal for making career
in Entertainment industry, Cinema, Television, OTT Placforms, social media platforms
[

Students would demonstrate the abllicy to apply rhetorical principles in a variety of
creative, cinematic, organizatienal, professional and journalistic venues.

KEnowledge, skills, and values that prepare them for future cargers in our interconnected
society, whether in mass media or advanced study

Learners would develop a global awareness of political, zocial and corporate isswes
influenced by communication sensitivity and skillz,

Learners will understand mass media as a system af Interrelated forces, including
hisorical foundations, technological advances, economic dynamics, regulatory
constralngs, and ethical concerns.

This programme will also give them an improved sense of self-confidence and self-
efficacy and an awareness of their responsibilities as professionals in their field

Learners will be able to create and design emerging media products, Including blogs,
digital audio, digital video, social media, digital photography, and multimedia.

They will be better equipped to grasp the complex relationship between
communication/media theories and a diverse set of individual, social, and professional
practices,

Laarners will understand the underlying philosophical assumptions of. and be able to
apply, communication research methods to address a range of media texts and
audiences, production and technological practices, and relevant soctal issues,

12. Learners will comprehend the foundations, process, and practices of writing for and

13.

about the media, and demonstrate proficiency in writing across platforms.

Learners will be able to conceprualize, design, and produce one or more works in media
based on effective principles and practices of media aesthetics for a target audience.

) N SIS inEEs

AT HEVH st & Rasaarsh




Hnibersitr of Flumba

CIRCLAAR. -

B il e Py il il (e SRl 0 ks sl | ey it il= gl 1
Hymsrlaes sl bl e i, g il ppbeaijid e w0 i [T
W W e e Y Jd T8 rylabiing B i Triseisd e iR aa e o B v
Wi w b s c kel O kil el W VAT e VT el 1l 1] '
syt = JKanps e e any o ames - lis - adlisi 2] baa
Wi dorrrrwmsg djoon (04 4% W00 5 el e The =i rellihi s e i I
il bl | i mio ey B o6 W gl i i g A

w= aveekd [T e s i e e
- .

Biid-

LIRS i
] ¥
L
I AT W B @l leliidisl g i ik i i
igwli Db g | lslsr-ras | n i ol i -
5
(AT L RN NI
B
i L} | R oy AT A 1
# wrwantlid o @y L el vl #F 1P e
U | Basramn. Medad =) Diben,
20 T D §oagngiy) oo Dlacami e
bl el hemmpes Wil of shalims @i 0 e Wolladia
b [ st Memidod | commie s sl | essaes §
0T Dregdin), Ploigdad o0 Ygadiine DhEa b fes
SO L SRR TTRTTER R B TR = TR P e
—

For Sheila Faheja School of Business
Wanagament 8 Reszacin

Deracter




i,
b TIN

LNIY ERSETY 00 MLUMIBEAL

Lo Mafn
111

Wi %

Headime Farbwulpis

1'itkg sl the

LUidars

| P tmidiin pase

LY (T %

Wl ks

Puiten

b 10 LLY

Vs Bng s
trodey Acodddin

|
)
=

L

Sullabrs fur Appeosal

%

" - Myrliming - & estidiaatl

e L T T T T O T TS A A

o - A—

T I T TR 1 T T oY ey B T T T Y

LT T T ST il o1k

B

< Vi




Lot Fags

LSEY ERSETY OF MUNRN
Rlg
.
Sylliabius for Approyval
::.'_ Heaaling Partivulais
ke g WS e . oy
1 aalak =
BT
N0l
i
S g

¥ | i

wrrild widl oo ljas i i el injrplii ahali

ik siiud b bkl mod Pyt iy

= Sl " -

bl LT RTINS TR R T TS T T

For Sheila Rahela School of Busines:
Managurnent & Research




AC : ltem MNao.

UNIVERSITY OF MUMBAI

Sr. No. Heading Particulars

BA n Multimedin and hass

| Title of the Course Commerikation (BAMMC)

g SEWEiEs: .I_E||_!,| 05 and 06
3 Ll P.G. / 4G/ Diploma / Certificate
¥ { Strike out which is not applicable)
Yearly /;Semester/
4 Pattern CBCS ( Strike out which is not applicablé)
5 Statis New (Reévised

CBCS | Strike out which is not applicable)

g |Tobeimplemented | FromucadenmicViear 21

from Academic Year | Progressive munner

Date: Signature : RS

Name of BOS Chairpersony/ Dean :  Dr. Sunder Rajdesp

Fer . neila Kahe, vol of Eusines
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CHOICE BASED CREDIT SYSTEM
BA in Multimedia and Muass Communication (BAMMC) [Choice based)

Semester -111, 1V, V and VI revised Syllabus to be sanctioned and implemented from

10

11

12,

13.

14

June 2020-21 in progressive manner.

PROGRAM OUTCOME

The program considers media industries and their relatlonship to culture and society, and
the understanding of how communicationworks. The program emphasizes the
development of critical thinking, professional writing skifls and effective oral
communication

The Communication and Media Studles major prepares students fora wide variety of
careers in business and industry, advertising, public relations and journalism, or advanced
study

This program will equip the learners with professional skills essential lor making career in
Entertainment industoy, Cinema, Television, OTT Platforms, social media platforms et

Students would demonstrate the ability toapply rhetorical principles |n & variety of
creative, cinematic; organizational, professional and journalistic venues.

Knowledge, skills, and values that prepare them for future careers in our Intercannected
society, whether Inmass media or advanced study

Learners would developa global awareness of political, social and corporate issues
influenced by communication sensitivity and skills,

Learners will understand rrass media as a system of interrelated forces, including historical
foundations, technological advances, economic dynamics, regulatory constraints, and
ethical concerns.

This programme will also give them an improved sense of self-confidence and self-efficacy
and an awareness of their responsibilities as professionals in their feld

Learners will ba able to create and design emerging media products, including Blogs, digtal
awdio, digital video, social media, digital photography, and multimedia

They will be better equipped to grasp the complex relationship between
comimunication/media theories and a diverse set of individual, social, and professional
practices.

Learners will understand the underlying philosophical assumptions of, and be able to apply,
communication research methods to address a range of media texts and audiences,
production and technological practices, and relevant social [ssues,

Learners will comprehend the faundations, process, and practices of writing for and about
the meedla, and demonstrate proficiency n writing across platforms.

Learners will be able o concepiualize, design, and peoduce ane or more workisin media
based on effective principles and practices of media aesthetics fora target audience,

Learners will acquire the knowledge and skills required to pursue a career in the
specialization of their choice:

e Business
For Shella rt::.h_“ b ﬂi_i* R et
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