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AcCTIVITY REPORT A.Y. 2025-2026
(to be submitted to IQAC)

Part A) Information about Organizing Team:
Name of the Activity: Mock Personal Twkevview

Activity Date Department Committee Coordinator’s Name
1% December 2025 MMS Marketing Club Dr. Vaikhari Patil
Duration Venue Participants (Nos) Nature:
Conference Room, | Students: 14 .
S 4 Floor Teachers: 2 Hmdgoniiime

1. Mr. Amit Bansode 2.

Faculty Support: 3. - 4. =
5. 6. =

Part B) Brief Information about the Activity:
Topic of the Activity

e To enhance students’ confidence while facing interviews

e To improve communication and interpersonal skills

o To assess students’ clarity of thought and subject knowledge

Objective(s) e To familiarize students with common interview questions and
interview etiquette

e To provide constructive feedback for overall personality and
professional development.

The Personal Mock Interview was conducted using a systematic and
Methodology student-centric approach. Prior to the activity, students were informed
about the interview schedule, format, and evaluation criteria. They were
instructed to prepare their resumes and adhere to a formal dress code to
simulate real corporate interview conditions.

- Through this exercise, students were able to apply theoretical knowledge to
practical situations, improve their communication and self-presentation
skills, and gain confidence in handling diverse interview questions

Learning Outcome(s)
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Part C) Proofs & Documents Attached (Tick mark the proofs attached):

1. Directions by Authority | 6. Activity Report | 11. Account Settlement

2. Proposal Note 7. Brief Profile of the Guest(s) 12. News Material

3. Approval Letter/ Note 48. Attendance Record _+T3. Feedback Report
__r4"Notice & Schedule 9. Certificate, if any 14. Any Other

5. Organising Committee //f 0. Geotag Photographs

Part D) Uploading on Social Media of the Institute:
[Date of Submission (DoS) & Date of Published (DoP)]

Website You Tube Instagram Facebook / Twitter
Signature & Date Signature & Date Signature & Date Signature & Date
(DoS) (DoP) (DoS) (DoP) (DoS) (DoP) (DoS) (DoP)

Part E) Final Submission to IQAC:

Namie & Signature Name & Signature of IQ0AC ' Name & Signature of
of Event Coordinator Director Documentation IQAC Coordinator

M Total No of Pages:
Dr. Voo Palyf ¥ D \L\/ (Rg,gﬁ%&x
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MOCK PERSONAL INTERVIEW SESSION
ORGANISED BY
MARKETING CLUB

DATE: 1/12/2025 | TIME: 1:30PM ONWARDS

FACULTY IN-CHARGE

( DR. VAIKHARI PATIL MR. AMIT BANSOD)
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Date: 6™ December 2025

PERSONAL INTERVIEW

Date: 1% December 2025
No. of students participated: 14

Mode of Conduct: Offline
NO. of. Facu\yy ¢ 09

The Marketing Club of Sheila Raheja School of Business Management and Research
conducted Personal Mock Interview for SYMMS Marketing students with the objective of
preparing them for real-life placement and internship interviews. The initiative was designed
to expose students to the dynamics of corporate interview processes and to help them
understand employer expectations. The activity aimed to bridge the gap between academic
learning and industry requirements by providing students with hands-on interview experience
in a structured, professional and supportive environment. Through this exercise, students were
able to apply theoretical knowledge to practical situations, improve their communication and
self-presentation skills, and gain confidence in handling diverse interview questions. The mock
interview also functioned as an analytic tool to identify students® strengths and areas for

improvement, thereby enabling focused guidance and career-oriented development.

Objectives of the Mock Interview

o To enhance students’ confidence while facing interviews

e To improve communication and interpersonal skills

o To assess students’ clarity of thought and subject knowledge

 To familiarize students with common interview questions and interview etiquette
o To provide constructive feedback for overall personality and professional

development.
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Evaluation and Feedback

After completion of each interview, students received individual and constructive feedback
from the interview panel. The feedback focused on:

o Strengths and areas for improvement

e Communication skills and clarity of responses

e Body language, posture, and eye contact

e Resume structure, content, and presentation

o Practical suggestions for improving interview performance

The one-to-one feedback helped students understand their performance and prepare
effectively for future interviews.

A

A <
Dr. Vaikhari Patil Dr. Harish Kumar S. Purohit
Marketing Club, In-charge Director

BANDRA (E)

MUMIBALS]

Page 2 of 2



’ Bombay Suburban Art & Craft Education Society’s

h d SHEILA RAHEJA SCHOOL OF BUSINESS MANAGEMENT AND RESEARCH
Raheja Education Complex, Kher Nagar, Opp. Chhatrapati Shivaji Maharaj Ground, Bandra (E), Mumbai — 400 051
(Approved by AICTE, DTE, Affiliated to University of Mumbai, ISO 9001:2015 Certified and NAAC Accredited)

ACADEMIC YEAR: 2025 - 2026

Personal Interviews

Date: 15 December 2025 Time: 1:30 pm Onwards

Venue: Seminar Hall 4™ Floor

Sr. Name of the Student Signature
| R\CH) T p kP B2

2 IPAN Lad\ @ﬂ

2 [ Yagh Pod welav W

y | Vades Daranga | ;‘, | o
> Tulys QAA_,(\OM W

¢ | Kihikoo Madanian @J“B/

1 | Tsa Gihesh =

3 | Rexson Shag

4 | Podnee Poadakas e

ol
o | Tyl R Niwwad Hiirwal
13 | Nikta Ve Roucde I\P%W’\B
(| Bogimal Syed Qadsy Bdo —
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I

-
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W

ACADEMIC YEAR: 2025 - 2026
ATTENDANCE SHEET — MMS TEACHING STAFF (Faculty Members)

Activity Name: “Mock Personal Interview”

Date & Time: 01% December, 2025; 1.30 p.m. to 3.30 p.m. Venue: Conference Room, SRBS

Sr. No. Name of the Faculty Signature
1 pae Veikhani Ratil g,
- MA A’w"l’ﬂamo/{ MM’A/
3
\ i
: \ \\
L9
. LY
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FEEDBACK FORM: MOCK PERSONAL
INTERVIEW SESSION ORGANISED BY

MARKETING CLUB

12 responses

Publish analytics

Student Name

12 responses

Ranjith.R.Halbavi

Anish lad

Atharva Milind Prabhu

Basirat Syed Qadri

Rishi

Yash Pednekar

Jyoti Ramchandra Nirmal

Nikita Ravate

Tulsi Gupta

Tisa Somnath Ghosh

Ritika Madankar

Prince Dandekar
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Class @ Copy

12 responses

@ MMS - Marketing (SEM-Iil)

Student Roll No.

12 responses

M-209
M 217
M-226
M-234
M-235
M225
M222
M-228
M208
M206
M 220

M-205
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Management & Research

BANDRA /L/gP
MUK ALST ycmr

Page 2.9 ¢




How was your overall interview experience?

12 responses

@ Excellent
@ Very Good
@ Good

@® Satisfactory

How relevant were the interview questions to your specialization?

12 responses

@ Highly Relevant

@ Very Relevant

@ Relevant

@ Somewhat Relevant

How closely did the session resemble a real corporate interview?

12 responses

@ Very Realistic

@ Professionally Realistic
@ Fairly Realistic

@® Provided Good Exposure

IO copy

I8 copy

IO Copy
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How confident did you feel during the interview? LD Copy

12 responses

@ Highly Confident
@ Confident
@ Fairly Confident

@ Developing Confidence
i

How would you rate your communication and articulation? lD Copy

12 responses

@ Excellent

@ Very Good
@ Good

@ improving

How prepared did you feel for the interview? LD Copy

12 responses

@ Fully Prepared

@ Well Prepared

@ Fairly Prepared

@ Preparing Positively
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How helpful was the feedback from the interview panel? I_D Copy

12 responses

@ Extremely Helpful
@ Very Helpful

@ Helpful

@® Informative

Did the session help you understand your strengths and areas for ID Copy
growth?

12 responses

@ Very Clearly
@ Clearly

@ Fairly Clearly
@ Gained Insight

Which area would you most like to strengthen further? (You may select Ll;l Copy
multiple options)

12 responses

Communication & HR
Answers

Technical/Subject
Knowledge

Confidence & Self-
Presentation

Body Language & Etiquette

0.0 25 5.0 7.5 10.0
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How much did the session help you understand industry expectations? ID Copy

12 responses

@ Highly Informative

@ Very Insightful

@ Helpful

@ Motivating
How would you rate the event's organization and coordination? LD Copy
12 responses

@ Excellent

@ Very Well Organized
@ Well Conducted
@ Smooth Experience

Any suggestions or comments to improve the session further (Optional):

4 responses

session was helpful

“More real-life marketing examples would make the session better.” “Including practical case
studies would be helpful.” “More interaction and discussion would improve the session.”
“Adding current marketing trends would add value.”

It was an well organized eventa and helped us alot. This session gave us a insightful
experience

Good

This content is neither created nor endorsed by Google. - Contact form owner - Terms of Service - Privacy Policy

Does this form look suspicious? Report

Google Forms
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